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Foreword

Message from the CEO

In this short video CEQO Griffin Longley, provides a brief overview of
the 2015/16 year for Nature Play WA.

Video link: https://vimeo.com/195570084




Message from the Chair, Allan Tranter

Nature Play WA has been on an adventurous journey over several
years helping promote and support a return to unstructured play
outdoors for WA children. The past twelve months have

been exciting and successful - with more opportunities being

presented than resources have stretched to incorporate.

The Department of Sport and Recreation’s on-going funding -
based on its insight into the deep need to develop fully rounded
people through play - continues to provide the base for the
organisation to flourish.

This year has seen a fully engaged and diverse Board provide the
governance and strategic overview of a dedicated and talented
team under the leadership of Griffin Longley, keeping the concept
of Nature Play uppermost in minds of decision-makers, families and

professionals alike.

The pages of this report will demonstrate that the role of Nature
Play WA, though continually evolving, remains crucial to the

continuing need to provide a focus on the role of play in daily life.



2015/16
'mpact statement

Family events/programs Number of participants*

2 x Family events 4,058
728

Family Nature Club Program

27,788

Advocacy events Number of participants
33 x Presentations/workshops 2,057 industry professionals

25 x Play space consultations 25 schools/communities

2,082

Communication Engagements**

Media 9,008,367 viewers/readers/listeners
F. .\ . Website 270,000 pages viewed
Membership 150 families

TOTAL 19,123,067

*Parficipation figures do not fake info account that some programs involve mulliple events (eg: on average. Family Nature Clubs hold
21.5 events per vear).

*Media engagement is calculated on the readership per item of each publication stories were featured in.
Newsletter and membership engagement represents number of subscribers/members mulfiplied by the number of communicafion
evenfs {eg: newsletters sent out, competifions run etfc.)







The world of childhood is changing fast.
Modern kids spend less time playing outside
than any other generation in history. And they
are suffering from a parallel growth in mental
health disorders, chronic disease, and an
increasing disconnection from the natural
world.

It does not have to be this way.

At Nature Play WA we believe childhood
should be a time of movement, creativity,
wonder and awe. We are dedicated to helping
families balance the sedentary and
entertainment-focused nature of modern life
with unstructured play outdoors (nature play)
for the benefit of children's health and
happiness.



Our vision is...

For every child to enjoy the growth, health,

resilience and creativity that nature play brings.

Our mission is...

A
A

For Nature Play WA to be a world leader in

»y..

reconnecting kids to unstructured play
outdoors and to elevate the value of nature
play in the minds of families, carers and
decision makers through advocacy and
facilitating opportunities for families to discover

the power of nature play first-hand.
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Families and carers of kids aged 0-12

(including expectant parents).

Children aged 0-12.

Decision makers and organisations that

impact the lives of children.
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How we work...
Nature Play WA is:

1. Kid-focused: we focus on what is best for
children.

2. Innovative: we seek new ways to

p encourage nature play in a fast-changing

world.
,‘ : 3. Solution-driven: we work independently
= and in partnerships to find solutions, not
A define problems.

4. Global thinking: we know our issue is
global and that leveraging international
partnerships will help us better serve the
WA community.



Our strategic priorities are to...

Embed the value of unstructured play

outdoors in Australian culture.

Increase opportunities for children and

families to participate in nature play.

Create and promote resources that make

taking part in nature play easy.

Grow and leverage our networks for

positivetguicomes.

Advocate for the importance of nature
play to government, private bodies and

agencies who work with kids and families.

Develop Nature Play WA's organisational

capacity.
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Family events/programs Number of participants*

2 x Family events 4,058

Family Natfure Club Program

Advocacy events Number of participants
33 x Presentations/workshops 2,057 industry professionals
25 schools/communities

2,082

25 x Play space consultations

*Parficipation figures do not fake info account that some programs involve multiple events (eg: on average, Family Nature Clubs hold

21.5 events per vear).




This year we focused predominantly on
facilitating tangible nature play experiences for
WA families and on creating and sharing
resources that make taking part in nature play
easy.

We ran large scale community events and
delivered intensive advocacy workshops and
presentations to decision makers and industry
professionals from the education, health, local
government, sport and recreation,
environment, conservation and built
environment sectors.

We also continued to create and build on
several key programs and initiatives which had
high levels of participation.
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Play Out Days

Offered for the first time in 2015/16, our Play Out Day events
resonated extremely well with WA families — giving them the
opportunity to see first-hand the resilience, problem solving,
creativity and independence that can be fostered by unstructured

outdoor play.

Held on the banks of the Swan River, our Play Out Days offer a

great range of self-guided activities including:
e Building huts, cubbies, boats and dens with sticks and
cardboard boxes;
e (Creating and flying kites;
e Music, messing around with clay; and,

e |ots of sand and water play
15



The play activities are set up so that parents are involved and leave
feeling motivated and well-equipped to help their children discover
the wonders of an active and outdoors life.

Play Out Day event activities

We ran five Play Out Day events (July, September, October,
January and April) — all of them fully allocated with between 550
- 650 participants at each event (a total of more than 3,000

participants).

The Play Out Days also generated some great news media
coverage — including ABC and FM radio interviews and stories in
the West Australian and local newspapers.

The feedback from families taking part was overwhelmingly positive
and we hope to expand the reach and freqguency of these types of
events in the year to come.

“93% said the event had inspired their
family to find ways to enjoy more
active outdoor unstructured play
together’.
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Harmony Week events

With the support of the Department of Local Government and
Communities we were also able to run two Harmony Week events
for families (13 and 20 March).

Based on the format of our Play Out Days, the events brought 214
families (over 700 participants) together to enjoy some of the
simple games that children around the world have played for

hundreds of years.

Many of the families were from diverse cultural, religious, linguistic
and ethnic backgrounds, and regardless of their heritage or culture,
they all experienced the same thing — a wonderful awareness that

their kids were actively and creatively enthralled.
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Harmony Week event photos

I could see the joy and satisfaction on
their faces. My children loved the
activities and being able to run freely
from station to station.

- participating parent
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Family Geo-challenge

For the past three years Nature Play WA has run a major event for
families — the Geo-challenge weekend. It is one of our maost

popular and exciting offerings.

This year, the event took place over three days (5-7 May) at
Wharncliffe Mill Eco Bush Retreat (Margaret River) and
incorporated seven participation events: geocaching, kite making,
bike riding, cubby building, nature crafts, Aboriginal campfire
sessions and night stalking.

“The kids were entertained all
weekend and the facilities were
excellent. Staff were helpful and the
atmosphere in general was relaxed
but fun’.

- participating parent
19



The Geo-challenge itself is a massive treasure hunt which sees
excited families, armed with GPS-enabled smartphones, set out in
search of over 50 geocache canisters hidden by Nature Play WA,

There are clues hidden within the canisters and prizes for being the
first to find them.

As in previous years, the event was fully allocated with 60
families (200 participants) from all over Perth and regional WA
taking part.

The self-guided geocaching experience provides a great chance

for families to share an outdoor adventure at their own pace.
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