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INTRODUCTION
About Us

Acknowledgement of Country

At Nature Play WA our vision is for this amazing state of Western Australia to be the best place in the 
world to be a child – a place where children thrive by connecting with the natural world and their  
community through play.

In WA, we have every opportunity to see that vision become a reality. We have comparative wealth and 
peace, universal education and health systems, and more warm weather and open space than you can 
poke a stick at. But it takes more than opportunity for children’s experience to live up to the promise of 
this place. It takes an active choice by the whole community to value children and to recognise their right 
to the time, space, and support they need to meet their developmental needs. 

That is why our mission, to support the mental and physical health of children by growing their   
connection to nature and community through outdoor play, is so important. It reaches across all the 
realms that impact children and sees us working closely with leading organisations in health, education, 
environment, recreation and beyond. 

And those collaborations are at the heart of our work. 

We are indebted to the Government of Western Australia for its ongoing support of our mission through 
the Department of Local Government Sports and Cultural Industries (DLGSC), the Department of  
Biodiversity Conservation and Attractions (DBCA), and Healthway. And we are extremely grateful for the 
support we have received this year from Telethon, Telethon Kid’s Institute, and local governments around 
the state who work with us to engage their communities in outdoor play. 

We are also thankful for the ongoing engagement and support of our Voting Member Organisations: 
DLGSC; DBCA, Australian Medical Association, WA; the Western Australian Council of State School 
Organisations; Heart Foundation, WA; Playgroup WA; the Western Australian Primary Principals’  
Association; the Royal Australasian College of Physicians; the Public Health Advocacy Institute of Western 
Australia; the Bibbulmun Track Foundation; and, the Western Australian Local Government Association. 

Nature Play WA acknowledges the traditional custodians of country throughout Western Australia and 
recognises their continuing connection to land, waters and community. We pay our respect to them and 
their cultures; to Elders both past and present. 
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It gives me great pleasure on behalf of the 
Board of Nature Play WA to present this 
year’s Annual Report. 

In doing so I’d like to acknowledge the 
contribution of my colleagues on the Board.  
Individually they bring a diverse range of skills 
and experience to the table. Collectively 
they are an outstanding group who share a 
determination to advance the objectives of 
the Nature Play movement.    

Our CEO Griffin Longley and his dedicated 
and enthusiastic team have demonstrated 
remarkable resilience during another 
challenging year to deliver the outcomes 
highlighted in this report.

Griff has been an extraordinary advocate, 
thought leader and champion for Nature 
Play as CEO for over ten years.  I’d like to 
wish Griff, Sally and their beautiful family all 
the very best as he pursues new challenges, 
and acknowledge an extraordinary legacy 
that has Nature Play WA well placed into the 
future. 

Nature Play WA continues to thrive as 
life is breathed into new initiatives.  The 
organisation is well placed to deliver on 
its commitments to our supporters and 
to continue to drive and shape policy 
outcomes through innovation, determination 
and collaboration.  

The output and the impact of this small 
organisation continues to amaze me – 
thanks to the passion and the effort of our 
staff, Board, and stakeholders. For the past 
12 years I have watched as this movement, 
and this organisation, has grown, and how 
the landscape of childhood in this state has 
changed for the better with it. 

This year, 2021/2022, has been a year of 
even greater growth than usual, including 
the launch of three significant new programs, 
the delivery of a new five-year strategic plan, 
and the recruitment of a new CEO. 

The three new programs (Every Kid in a 
Park, Talk N Walk, and Nature Play & Grow) 
are all being delivered in collaboration with 
major partners including the Department of 
Biodiversity Conservation and Attractions, 
Healthway, Telethon, Minderoo, and the 
Telethon Kid’s Institute. These collaborations, 
along with our ongoing partnership with the 
Department of Local Government, Sport 
and Cultural Industries, are fundamental to 
Nature Play WA’s ability to serve the Western 
Australian community. 

At an operational level our staffing levels have 
edged higher in response to our growing 
outputs, and we have continued to evolve 
our workplace practices to find a balance of 
process and flexibility that is family-friendly 
and supports our small team to enjoy a 
dynamic, creative, and productive work life.

Griffin Longley
CEO

Nick Sloan
Chair

INTRODUCTION
A Word from the Chair and CEO
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Nature Play WA 2021/22

AT A GLANCE

54,449 website users 

107,671  page views

62 news media stories

4.77 Million   
news media reach

18,820+   
Facebook reach (per 
week)

31,379    
Facebook followers

5,136   
Instagram followers

natureplaywa.org.au 

natureplaywa.org.au 

natureplaywa.org.au 

7  professional 
learning workshops

220+ registered 
attendees

1.14 Million kids participated  
nationally (to date)

10,002  teachers and educators  

participated

8  Nature Play & Grow  
sessions developed

8 online modules developed

32 families participated

3 Parks of the Month

18+ resources developed

2 interpretive trails

5 accessible and inclusive events

14,185  
Play in WA app users (to 
date)

13 Play Trails created

3,300 families reached

60 WA girls engaged in 
app co-design

80% of user-testing pilot 
program participants would 
recommend the app to 
family and friends

14,527 Nature Passport app       
users (to date)

2 hardcopy activity booklets 
developed

Nature Passport app       
users (to date)
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PARTICIPATION

Every Kid in a Park (EKIP) is a three-year program to support the mental and physical health of   
Western Australian children of all abilities by helping them to connect with the great outdoors, that  
began in August 2021. 

Through the Department of Biodiversity, Conservation and Attractions’ (DBCA) Accessible Parks  
initiative, the program has been funded for three years and aims to build the equity of access to the 
outdoors by supporting children with disabilities, and their families, to the outdoors.   

Nature Play WA, in collaboration with DBCA, began work to connect Western Australian families of 
all abilities to the WA conservation estate. Nature Play WA has activated targeted parks by delivering 
events, developing engagement resources for families, and employing innovative methods through the 
new Every Kid in a Park App to share WA’s unique ecology, Aboriginal culture and shared heritage, and 
recreational values.

Project Deliverables

Research Report 

Nature Play WA began this project with a discovery 
phase that included conducting research to help 
establish the scope and shape of deliverables and 
tested assumptions about how this project would 
best serve WA families of all abilities. 

The report included a literature review of existing 
research, interviews with disability service  
providers, and the results of a survey of 255  
Western Australian families.  

Every Kid in a Park

Credit: Department of Biodiversity, Conservation and Attractions
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PARTICIPATION
Every Kid in a Park

Research Report - Key Findings 
The findings of this report have led to the following four primary conclusions: 

WA families of all abilities would experience significant mental and physical health benefits 
from increased time spent in nature   

WA families living with disability face increased barriers to participating in nature activities   

There is strong support from both the disability services and disability advocacy  
communities for a program that supports families living with disability to enjoy increased 
access to nature   

WA families living with disability have identified three primary elements that would support  
their engagement with nature: 

 a. Increased accessibility infrastructure   
 b. Increased information about accessible opportunities to engage with nature 
 c. The delivery of inclusive events in nature   

Every Kid in a Park App

The Every Kid in a Park app provides resources and support 
to families of children of all abilities in accessing and enjoying 
the outdoors around Western Australia. Information is  
provided in an accessible format using audio guides and 
image descriptions.

The app is available through the App Store and Google Play 
Store and is free to download and use. Information is provided 
about the Every Kid in a Park project, each Park of the month 
location, links to resources, and access to a unique discount 
code for Every Kid in a Park participants. The discount code 
has been provided by DBCA and will be reviewed in 12 
months.   

The app platform incorporates key elements of accessibility 
through an inclusive mobile tour and audio guide, with an 
interactive map showing the user’s GPS location and nearby 
points of interest. 

Since its development, Every Kid in a Park has enjoyed a 
growing engagement with the Western Australian community. 
To date, the app has 2,786 participation moments with 
the average engagement time of 16 minutes.   

1

2

3

4
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PARTICIPATION
Every Kid in a Park 

Canning River 
Regional Park 

April 2022

May 2022

June 2022

Woodman Point 
Regional Park

Yanchep 
National Park

Parks of the Month in 2022

Park of the Month

The Park of the Month deliverable shares information 
and resources to help connect families of all abilities to 
our amazing parks. 

Each Park of the Month is promoted through the  
Nature Play WA website, social media, e-newsletters 
and and Every Kid in a Park app and features key 
overview and biodiversity information. 

Nature Play WA collaborated with DBCA staff and  
external contributors to develop a 5 Things to Do list 
highlighting experiences available at each park, as well 
as providing an ‘insider’s perspective’ through   
interviews with local enthusiasts and experts.  

The Every Kid in a Park app features an interactive 
map showing the user’s GPS locations and nearby 
points of interest with access to photos and site- 
specific content.  

In addition to the regular Park of the Month   
information, four parks each year are highlighted  
further with additional activation resources and events. 
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PARTICIPATION
Every Kid in a Park 

Activation resources include: 

Accessible Nature Guides
These feature accessibility information about recreation 
activities and key amenities, a map, a communication 
board, and a sensory guide that provides details on  
sensory elements of key experiences at the park.

Kids’ Park Review Videos 
Filmed with local kids, these videos highlight what they 
love about the parks, and provides a child’s perspective 
on visiting regional and national parks. The videos are 
published on the Nature Play WA website and shared 
through our social media.

Social Stories
Social stories are developed for each activated park and 
are developed to help explain social situations to children 
and adults with autism spectrum disorder, intellectual 
disability, developmental delays and learning challenges. 
This resource helps people of all abilities to plan and  
prepare for their visit to the national park by explaining 
what they can expect on the day of their visit. 
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PARTICIPATION
Every Kid in a Park 

Stories of Country
Focusing on the important and ongoing  
connections between Aboriginal cultures and 
the natural world, Nature Play WA worked with 
representatives of Aboriginal communities around 
the state to learn more about their connection to 
Country through stories and illustrations, known 
as Stories of Country. 

Interpretive Trails
Interpretive trails are created for each activated 
park and are accessible through the Every Kid in 
a Park app. These trails use GPS coordinates to 
highlight five to ten stops along a walk trail. Each 
stop provides park-specific content including pho-
tographs and historical or cultural information.

Accessible Events
Accessible events are held at each activated 
park with Nature Play WA staff collaborating with 
DBCA and local groups to deliver a unique  
experience for Every Kid in a Park participants. 

“We loved attending the 
Every Kid in a Park event 

at Yanchep. It is difficult to 
find places that both our 
sons can enjoy together, 
given one of them needs 
help with accessibility.” 

-  Event participant
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PARTICIPATION
Talk N Walk

The Talk N Walk project is an empowerment and participation  
program to support positive behaviour change among 
Western Australian girls aged 11-17 – a demographic that has 
an alarming-low rate of physical activity, with around 90% 
falling below the national recommendations for good health.

With the support of Healthway, through the Innovation   
Challenge Program, Nature Play WA worked with more than 
60 girls from Mount Lawley Senior High School, St Hilda’s 
Anglican School for Girls junior school, and Central Midlands 
Senior High School in the wheatbelt town of Moora, to   
understand the barriers to physical activity, and to find a 
solution to the inactivity that is so prevalent in these important 
developmental years. 

The girls did much more than just participate. They were 
determined to be heard. They told us that they wanted to be 
active, but that as their bodies changed, they felt observed 
and judged. 

And that, in that context, their interest in competitive,   
performative exercise in front of others had plunged. What 
they really wanted was a way to be active with friends in a  
social way, that was free of uniforms, scoreboards, and the 
eyes of others. 

Project Workflow

Key stakeholders 
and pro-bono 

consultates 
engaged

Market research, user 
interviews and testing 

of assumptions

Co-design Sprint: Surveys 
and user experience/user 

interface workshops

Co-design Sprint: 
Prototype testing 

and iteration 
workshops
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PARTICIPATION
Talk N Walk

Responding to what girls told us, Talk N Walk was conceived and co-designed (through interviews, 
surveys, and workshops), with a focus on wellbeing benefits that come from connecting with friends 
and family while being physically active. Rather than focussing on fitness and body shape, Talk N Walk 
encourages and supports 11-14-year-old girls to swap catchups via social media with active ‘talking and 
walking’.

Project Workflow

MVP user-testing 
pilot program

Minimum Viable 
Product (MVP) Talk n Walk 

app developed
User-testing 

Pilot Program

Evaluation report 
and V2 app 

recommendations
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The app uses conversation starters, fun challenges, personal goal setting and digital stickers as activity  
motivators. It asks the girls to rate their sense of wellbeing before and after the Talk N Walk using emojis,  
to demonstrate how being active with friends has an immediate impact on mood. 

By being active together, with the support of their friends and family, girls’ wellbeing, and sense of  
belonging and community can be supported as they build a foundation for a healthy lifestyle. 

A basic (minimum viable product) form of the Talk N Walk app was released into app stores in April, 2022. 

With support from Telethon, Nature Play WA was then able to embark on an in-depth pilot program to 
better understand how the app could be effectively used as a behaviour-change tool. 

Led by consultant Bec Nguyen, the pilot included a diverse group of participants, including girls from  
culturally and linguistically diverse backgrounds, girls in regional and remote WA, girls who identified as 
LGBTQIA+, and girls with learning difficulties.  

“Being involved with 
the app felt like I was 

important, and for 
my opinions to be 

heard and to make an         
impact towards 

something positive 
felt really good.” 

-  Aanishka Sen, Talk n Walk 
app co-design student
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PARTICIPATION
Talk n Walk

74% of participants said the app made them want to walk more and 33% of   
participants reported walking more during the four-week trial. 

71% of participants reported talking about things they wouldn’t normally talk about, with 
conversation flowing more easily while walking. 

33% of participants said the app improved their mood.

80% of participants said that they would recommend the app to friends or family.

Both participants and parents perceived the 
concept of Talk N Walk to be positive for  
mental health and physical activity. 

Results from the app user behaviour analytics 
reported a significant increase in users feeling 
‘Happy’ and ‘Relaxed’ after a Talk N Walk and 
no users feeling ‘Sad’ or ‘Worried’ after their 
walk. 

The project attracted significant media   
attention, including a cover story and four  
page spread in the Sunday Times Magazine, 
radio interviews on 6PR, Mix94.5 and 98five 
and extensive social media reach.

Results

The pilot project demonstrated that the app, with supporting school and community resources and  
further development (already funded by Telethon), had significant potential to impact the health and  
wellbeing of users.
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PARTICIPATION
Nature Play & Grow

Nature Play & Grow Pilot  

The Nature Play & Grow pilot was created in partnership with 
The ORIGINS Project (itself a partnership between Joondalup 
Health Campus and Telethon Kids Institute) to assess the  
feasibility, acceptability and potential efficacy of a family-based 
healthy lifestyle intervention to promote connectedness to 
nature, healthy eating, physical activity, and emotional well- 
being in pre-school children. 

The eight-week program began on 31 May 2022 and was 
delivered as a parenting education program with parents of 
three-year-old children who are participating in the ORIGINS 
Project. 

The Nature Play & Grow Pilot consisted of two major   
components; eight 15-minute online parenting modules  
delivered in an e-learning format and incorporating podcasts, 
short videos, and readings; and, eight 60-minute group play 
sessions held across a range of parks in Wanneroo and  
Joondalup. 

Each session provided participating families with  
opportunities to take part in play, learn valuable concepts  
relating to healthy childhood development, and prepare and 
eat healthy food. A total of 20 families signed up to be part of 
the program, with weekly attendances varying between six 
and 12 families.

“Great for getting 
outdoors, connecting 

with new people, 
brilliant new play ideas, 

great resources and 
discovering the power 

of nature on our mental 
and physical health.” 

-  Nature Play & Grow Participant

8
15-minute online modules

Nature Play & Grow Pilot Program

8
60-minute weekly sessions

20
families participated
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PARTICIPATION
Campaigns

Outdoor Classroom Day

Nature Play WA led the delivery of Outdoor Classroom Day in 
Australia for the fifth year in 2021/2022. Since our work on the 
campaign began in 2017, more than 1.14 million Australian 
children have taken part, through connection with 10,002 
teachers and educators. 

There was significant uptake of the educator resources with 
5,514 downloads from the Outdoor Classroom Day Australia 
website, including 2,817 downloads of the Department of  
Education supported (and branded) Nature Passport   
booklets, lesson plans and teacher resources for lower and 
upper primary students.

In WA, more than 224,000 children and 2,080 teachers and 
educators across the state, in every electorate, have  
participated over the course of the campaign. This year, more 
than 24,000 new students were registered to participate by 
more than 180 educators in WA.

Outdoor Classroom Day is part of the growing outdoor   
learning movement around the world, and a chance to   
celebrate and inspire outdoor learning and play in school 
settings. More than just one day, our aim is to get as many 
children as possible playing and learning outside, every day. 

1.14Mil
children participated*

Outdoor Classroom Day Australia
*since 2017

5,514
resource downloads
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ADVOCACY
Sharing our Knowledge - Empowering our Community 

Outdoor Learning Framework & Professional Learning Workshops 

In 2021-2022 Nature Play WA published the Outdoor Learning Framework online learning package for  
educators in the early years, following extensive research including interviews with practitioners in the field. 

In response to industry feedback, the four-module, 14-part, package was delivered online, featuring audio, 
video and written content, and was designed to be used at early childhood education centres and led 
by centre educators. The package was advertised through the Play Active campaign, and despite  
positive early signs with 30 centres signing up to use the course, macro conditions in the sector limited the 
full uptake of the program. 

During 2021-2022, the Western Australian early childhood education and care sector was under intense 
pressure with soaring demand, staffing constraints and professional development opportunities limited 
across the sector.  

During 2021-2022, Nature Play WA delivered educator 
workshops including:

-  Using Loose Parts for Play and Learning in the  
   Outdoors, Yangebup Family Centre 
-  Nature Pedagogy workshop, ECAWA Conference
-  Using the Outdoors to Stimulate Enquiry, Murdoch      
   University Graduates’ Day
-  Nature-based Investigations and an Inquiry 
   Approach to Learning Outdoors, Caversham Valley        
   Primary School Open Day
-  Open Day - Numeracy in Nature, Keiki Early   
   Learning Glendale
-  Nature Play in the Early Years, Regional Early   
   Education and Development (REED) Conference
-  Nature-based Investigations and an Inquiry           
   Approach to Learning Outdoors, HOSCA Darlington

7
Educator  

Workshops

“I felt inspired and   
confident in my       

passion for play” 

-  Workshop participant

“I want to remember the 
feeling of being inspired 

and the importance 
of including play and 

hands-on materials in 
all areas of learning” 

-  Workshop participant

220+
Registered
Attendees
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Nature Passport App and Booklets

The Nature Passport project continues to be one of our signature tools to support kids and families in getting 
outdoors, with more than 100 activities designed by experts in outdoor play and experiential education.

Originally facilitated through our international ‘Nature Passport’ app alone, families now have many ways to 
access the passport activities. 

This year saw the creation of two new hardcopy activity booklets, to be used in conjunction with the Nature  
Passport app. The booklets feature localised content and were developed in collaboration with local        
governments and government organisations. 

Nature Play WA now has now created 22 Nature Passports for local governments around Western Australia. 
More than 19,500 Passport reprints were ordered by existing local government clients in 2021-2022.

The Nature Passport app was downloaded a further 2,191 times during the year (an 18% increase on the  
previous year) taking total app users to 14,527.

14,527
users to date

Nature Passport App

18%
increase from last year
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PARTICIPATION
Events

COVID-19 continued to have a dampening effect on 
large-scale community events in WA in 2021-2022. 

In spite of this, Nature Play WA delivered the hugely 
successful Muddy Buddies Adventure in July 2021, in 
partnership with the Shire of Serpentine Jarrahdale, which 
attracted an estimated 2,500 participants.  

Nestled in Jarrahdale bushland, the event featured large-
scale mud pits, mud kitchens, nature craft activity and a 
digital scavenger hunt hosted on Nature Play WA’s Play 
Trails app.

>95%
feel ‘very happy’ after

attending the event

Event Feedback

>90%
would be likely to recommend 

the event to others

“It was a fantastic opportunity 
for my niece to play without rules! 

To get dirty and mess about with 
slimy clay. She especially loved 
not having to line up for any of 
the activities. Just wholesome 
good times.” 

-  Muddy Buddies Event Participant
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PARTICIPATION
Digital Activations

Nature Play WA encourages participation beyond our events and campaigns by promoting self-directed 
activities through apps and downloadable resources that empower families to create their own outdoor 
play adventures. Our strategy is to use modern technology as a tool to share our message and   
encourage physical play in the outdoors, rather than to treat technology as the enemy. 

Play Trails 

Nature Play WA developed a treasure hunt trails 
app, ‘Play Trails’ to give families new ways to be 
active together during the 2020 COVID-19  
restrictions. The app provided us with a platform 
to work with stakeholders to create site-specific, 
interactive nature activity trails that support families 
to have fun together outdoors, in a COVID-safe way. 
Families use the app to navigate to trail locations in 
order to unlock information, complete challenges, 
solve quiz questions and score points.

Since the launch of the Play Trails app in  
September 2020 we have partnered with local 
governments and community organisations to bring 
WA families 31 trails that provide a unique and fun 
way to explore this great state! 

With 13 new trails delivered in 2021-2022, the 
reach of the app has grown to incorporate nearly 
3,300 users.

13
New trails 
developed

3,300
App 

users

87%
Increase in 
app users

Play in WA Web App

Our Nature Play WA app, popular with families 
looking for places to play, camp and adventure, 
is available as a web app ‘Play in WA’ that can 
be accessed on desktop, tablet or   
smartphone.

Content is continually being reviewed and  
updated with a series of ‘Top Five’   
recommendations for family hikes, adventures 
and off-the-beaten-track campsites added 
throughout the year. 

2018/19 2019/20 2020/21 2021/22

7,385

9,905

11,282

14,185

7
New

communities 
reached
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ADVOCACY

Nature Play WA uses a strategic approach to advocacy that involves sharing our story through targeted 
communication channels to engage, support and inspire families, schools and communities to make 
nature play a priority in the lives of the children they care for and support; and by taking part in   
targeted advocacy campaigns. 

As our audience grows, we are committed to elevating awareness of the value nature play brings to  
children’s development, and to ensure every child has access to the time, space and permission they 
need for play to support their health and happiness.

Website Statistics

107,671
Page Views

54,449
Users

Nature Play WA Website
Nature Play WA’s new website was launched in   
August 2021 in line with a redesign and refresh of 
the Nature Play WA brand, and continues to be a 
highly valuable resource with an engaged audience. 

The move resulted in an initial reduction in website 
users, due in part to the decision to move  
playground information to the Play in WA app, and 
the need for search engines to re-index and relist 
content on the newly redesigned site. Since the 
launch of the new website, our audience is 
consistently growing in size. 

The new Nature Play WA website is a more  
sophisticated and professional presentation of our  
organisation, showcasing our journey over the past 
decade, while being firmly focused on where we are 
heading.

It features a simpler, cleaner design, is easier to  
navigate, and clearly shares the message of Nature 
Play WA’s unique offering and our collaborative   
approach to supporting children’s health and  
wellbeing through outdoor play.

Sharing our Story - Inspiring our Community
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Social Media Reach
Social media is an important channel for Nature 
Play WA to reach families and the broader  
Western Australian public. 

Changes in the algorithms used by social media 
companies to limit the ‘organic’ reach of content 
has impacted the rate of our growth in this area, 
nonetheless, our audience continues to grow, 
and our reach increase. 

ADVOCACY
Sharing our Story - Inspiring our Community

News Media
Nature Play WA continues to have a strong  
presence in the WA news media despite the  
steady reduction in localised content. Our team  
are regularly called on for comment on breaking 
stories that impact child health and wellbeing, 
and our programs and campaigns are   
consistently picked up across TV, print, radio 
and online formats.

A highlight of our media coverage this year was 
the Sunday Times Magazine running a cover 
story, along with a four-page spread, on our  
Talk N Walk program.

2018/19 2019/20 2020/21 2021/2022

26,493

28,331

29,007

31,379

Facebook Following

Instagram Following

Facebook Users and Reach

4.77Mil
News Media Reach

62
News Media Stories

2020/2021

4,795

18,820

2021/2022

New Users

5,136

2,372
per week

Facebook Reach
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PARTICIPATION
Campaigns

Nature Play WA has been working with the Perth  
Children’s Hospital (PCH) and the Botanic Gardens and 
Parks Authority (BGPA) to help foster a deeper connection 
between the hospital and Kings Park, for the benefit of 
hospital patients, families, and staff. 

This advocacy effort began after Nature Play WA CEO 
Griffin Longley visited Oslo University Hospital in Norway 
during his Churchill Fellowship in 2019, and saw the  
incredible work being done there to improve child  
patients’ outcomes through nature-based therapy. 

After Griffin’s return, Nature Play WA worked with PCH 
and BGPA to help expedite existing plans for a footbridge 
linking the hospital to Kings Park. 

Funded by the Perth Children’s Hospital Foundation, the 
Kid’s (Koolangka) Bridge was officially opened in August 
2021. 

Nature Play WA has met regularly with the lead  
psychologist behind the Norwegian nature therapy  
program, Dr Maren Lindheim, and with hospital and Park 
staff to encourage the creation of a therapy trail that has 
the potential to unlock the therapeutic benefits of  
spending time in nature for young patients. 

Perth Children’s Hospital nature therapy trail and bridge campaign 

Credit: Perth Children’s Hospital Foundation
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Building the Knowledge Base for Outdoor Play 

In 2021-22 Nature Play WA continued to collate and share peer-reviewed research on our website, work 
with leading research groups in the field, and integrate research and evaluation into our projects.   

Project-based Research 

Nature Play WA significantly increased its project-based research in 2021-22. In all three of our new 
projects in the year, research was important in shaping the project design, deliverables, and  
development. 

The Talk N Walk app project began by working with two classes of year 6 girls at St Hilda’s Angli-
can School for Girls to help test and shape our early thinking and inform our grant submission for the 
project. 

Once funding for the project was secured, we progressed working with more than 60 girls from three 
different schools, to explore the project more deeply and begin the co-design process. 

In the piloting phase of the project we conducted interviews, workshops and surveys with a diverse 
group of 43 girls and eight parents to gain insights into the efficacy of the project and where it could 
be adjusted to better serve its target users. 

The Every Kid in a Park project also made considerable use of research early in its development. 
Prior to settling on the deliverables for the project, Nature Play WA conducted a literature review, 
conducted interviews with disability services organisations, and surveyed 255 families; including 
more than half who were living with a disability. The findings from this research directly impacted the 
project design. 

Research and consultation with educators and families also contributed to the design and delivery of 
the Nature Play & Grow project.

RESEARCH
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Building the Knowledge Base for Outdoor Play 

Curated research and partnering in research projects

The launch of the new Nature Play WA website made our curated list of more than 450 research articles 
more accessible and more useful for our audience. The research articles can now be found in a list form 
displaying them in order of their date of publication, via an alphabetical category list, or through a search 
function. We continued to add summaries of relevant research papers, along with links to the original 
publications, throughout the year – further deepening what has become an important resource for  
educators, advocates, and families.

During 2021/22 Nature Play WA partnered with the Telethon Kids Institute (TKI) and the Joondalup 
Health  Campus on research projects. The projects we contributed to in the year were: 

RESEARCH

The Play Active Program 

A research project that 
combines a physical activity 
policy and training for the 
Early Childhood Education 
and Care sector. 

Nature Play WA partners 
with Telethon Kids Institute, 
DLGSC, the Department of 
Health, the Cancer Council of 
Western Australia,   
Minderoo Foundation, The 
Australian Childcare Alliance, 
and Goodstart Australia on 
the project.

The ORIGINS Project

The largest study of its kind 
in Australia following 10,000 
families over a decade to 
improve child and adult  
health, with a goal of reducing 
the growing epidemic of non- 
communicable disease by  
supporting a healthy start to 
life. 

Nature Play WA collaborates 
with the Joondalup Health 
Campus, Telethon Kids  
Institute and a broad range 
of other organisations on this 
project.  

The BEACHES study 

A collaborative project 
bringing together researchers 
from the UK and Australia 
to provide evidence on how 
the built environment can 
be modified to reduce the 
negative impact on children’s 
physical activity, eating  
behaviours and weight. 

Nature Play WA partners 
in the project with Telethon 
Kids Institute, the University 
of Swansea, the University of 
Southern Denmark, several 
Australian universities, three 
WA State Government  
departments, and a range of 
other partners. 
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FINANCIAL 
SUSTAINABILITY
Nature Play WA’s progress towards financial sustainability has continued in 2020/2021 despite an  
uncertain economic climate.  

Our financial goal is to diversify the sources of income that support our mission and to provide a  
‘service dividend’ to the community of Western Australian, such that our primary grant, provided by  
Department of Local Government (DLGSC), results in the delivery of services worth more than the value 
of that grant. 

We achieve this, primarily, by seeking co-funding from other state government departments and  
conducting fee-for-service activities with local governments and others, which allow us to invest earned 
income directly into our charitable mission.   

Funding

    Every Kid in a Park funding through Department of Biodiversity, Conservation and Attractions

    Talk N Walk funding through Healthway and Telethon  

    Partnering with Local Governments to create Play Trails, Nature Passports, and events 

    Nature Play & Grow contributions from Minderoo Foundation and Telethon Kids Institute

    Professional Development workshops for educators

    Conducting fee-for-service outdoor app and trail consultancy through Green Code Creative

    Support from Department of Education for the development of lesson plans, resources and   
    outdoor learning experiences

While each of these organisations provides us with invaluable support, Nature Play WA acknowledges 
our special partnership with the Department of Local Government, Sport and Cultural Industries as our 
primary funding partner. We are grateful for the department’s generous monetary, in-kind and moral 
support and for the credibility it gives to our mandate.
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Table 1 and Figure 1 below show the proportion of our total income that is made up by our primary grant 
from the Department of Local Government, Sport and Cultural Industries (DLGSC), and the return on 
investment to the community as a result of that grant.

Table 1: Total income against primary grants

Figure 1: Return on Investment

Financial Year 2015/16 2016/17 2017/18 2018/19 2019/20 2020/21 2021/22

DLGSC Grant 
Income $500,000 $500,000 $500,000 $500,000 $450,000 $400,000 $400,000

Total Income $958,078 $800,986 $925,562 $913,718 $965,329 $978,000 $973,500

Grant as % 
income 52% 62% 54% 55% 46% 41% 43%

ROI $1.92 $1.60 $1.85 $1.83 $2.15 $2.45 $2.43

Return on Investment of Grant Funding from 2015 to 2022

DLGSC Grant Income Total Income ROI
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